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client: 
SylvanSport

program:
Start-Up Launch

comments: 
"Coolest. Camper. Ever."

National Geographic 
Adventure magazine

“The startup's new 

creation is the Go. But 

don't call it a camper or 

trailer. It's sort of a Swiss 

Army knife of vehicles.”  

-- Business Week, Gold 

IDEA Award

PR results:

• 'GO’ receives unprecedented accolades from 
  leading institutions, including “Best New Gear 
  of 2008” (National Geographic Adventure)

• Media exposure generates national and international demand

• Social media feeds brand launch and business plan success

	
Program:

	 To create a new recreation-vehicle category based on lifestyle solutions for a 
    	 growing demographic of active, fun-seeking adults and their families . . . with  
	 SylvanSport considered an innovative thought-leader.

Client:
SylvanSport, headquartered in Cedar Mountain, NC, was founded in 2004 to 
develop outdoor gear for adventure enthusiasts, whether they be on a mountain, 
a river or in the backyard! The company’s initial launch has been fueled by intro-
duction of its “GO Mobile Adventure Gear,” touted as ‘the coolest camper ever.’

				  
		

	 PR objectives:

	 • Support investor and distribution plans through business and trade-category media     
                               relations and trade show initiatives   
                                     
	 • Generate consumer awareness and sales leads

	 • Position ‘GO’ as a pioneering new innovation in the adventure gear category and,   	     
	   by so doing, elevate SylvanSport as a pioneer in the next generation of mobile        
      	   transport gear


